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RENAISSANCE HOLLYWOOD HOTEL WINSMARRIOTT
HOTEL OF THE YEAR AWARD

WASHINGTON — April 26, 2004 - Marriott International, Inc. today announced that the
Renaissance Hollywood Hotel isawinner of its Hotel of the Year award. Given out
annually, the Hotel of the Year award honors properties that rank the highest in four
objective categories: guest satisfaction, employee satisfaction, financia performance and
market performance.

Under the guidance of General Manager Ken Schwartz, the hotel exceeded its financial
performance goals by 14 percent and competitive market goals by 16 percent in 2003
compared to the year before.

“Thisisagreat day for all associates of the Renaissance Hollywood Hotel,” said Ken
Schwartz, general manager. “It is because of their tireless efforts and dedication to the
Renaissance Hollywood Hotel that we were awarded Hotel of the Year. Our associates

are the industry’s best and | congratulate them on this prestigious recognition.”

Opened in December of 2001, the Renaissance Hollywood Hotel is part of the Hollywood
& Highland shopping and entertainment complex. Boasting a sophisticated mid-century
modern design and panoramic views of Los Angeles and the Hollywood Hills, the hotel
masterfully captures the legendary glamour and excitement of Hollywood's illustrious
past.

MARRIOTT INTERNATIONAL, INC. (NYSE:MAR) is aleading worldwide hospitality
company with over 2,700 lodging properties in the United States and 68 other countries
and territories. Marriott International operates and franchises hotels under the Marriott,
JW Marriott, The Ritz-Carlton, Renaissance, Residence Inn, Courtyard, TownePlace
Suites, Fairfield Inn, SpringHill Suites and Ramada International brand names; develops
and operates vacation ownership resorts under the Marriott Vacation Club International,
Horizons, The Ritz-Carlton Club and Marriott Grand Residence Club brands; operates
Marriott Executive Apartments, provides furnished corporate housing through its



Marriott ExecuStay division; and operates conference centers. Marriott isalso in the
synthetic fuel business. The company is headquartered in Washington, D.C., and has
approximately 128,000 employees. In fiscal year 2003, Marriott International reported
sales from continuing operations of $9 billion. For more information or reservations,
please visit our web site at www.marriott.com.




